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A PLACE TRANSFORMED '

Trasformare gli Redeveloping  hospitality Den Orten der Gastlichkeit ein Transformer les espaces
spazi dell'ospitalita, venues in keeping with a - -N€ues e e — d'accueil,  conformément
coerentemente a un mondq changing-world. Le Royal welstm%ﬁs;]:rzsi:lhhaarldzgr;del_: a un monde en mutation.

. che cambia. Le R0Y3| di Luxembourg achieved this Roya.l in  Luxemburg d‘GE’-{j - Le Royal de Luxemboqui:_a-"f.:'r-
Lussembur.go 'ha realizzato aim through a complete eine komplette Renovierun “#éalisé cet objectif, avec une
questo obiettivo, con una makeover carried out in 2015. Eines der ,leading hotels “rénovation totale ‘iréalisée -

com.pleta ristrutturazione 2015. A member of The of the world”, Mitglied im Club 7~«efi- 2015. Un g:{fegd‘yj'g"
realizzata nel 2015. Un Leading Hotels of the der faszinierendsten Hotels:’  hotels of the Ji,;ie

“Leading hotels of the World, the club of the derWeIt,ineinereuropéLﬁ.ﬂég_
world”, il club dei piu world’s most _fascinating Hauptstadt, die besgfideres

affascinanti  alberghi al hotels,  in al European Augenmerk _ aut-der

mondo, in una delle capitali___capitatfocused pn new life Lebensstil Tegt-aflig nege A]
europee on| & 3 2u_reiser UndipZ o Bait
Ork s W — L ; ;

ratfenzione_ai—adevi—todi
—— |di=vivere, di viaggiare e di

e |laVORR}e.

1 facos_de/vivre, -

it A i e M i
Cocde toiler,
[} ---‘ - " _.' - " - - 5
- I._. i | el _-. |
a1 - .
F ’ -
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CULTURE OF THE PROJECT

.

Osservare gli spazi, Observing locations, ur den Raum, ein Observer les  espaces,
ascoltare i segnali, listening tqg i Ohr fir Signale, écouter les signaux,
immaginare il futuro dei [ ining et unftsvision  fir imaginer  l'avenir .des
luoghi. Tekhne dialoga in . Auf diese Weise lieux. Tekhne converse
questo modo per costruire Tekhne, um de cette maniére pour
la connessione tra i desideri wishes i erbindung zwischen établir la connexion entre
dei committenti e i prodotti and the produdls capable enwiinschen und les souhaits des clients
in grado di realizzare. of making thoseMwishes a ihrer Umsetzung et les produits aptes a les

reality. n Produkten zu atteindre.
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Insieme,

risultati

Tekhne I3

1 collettiva

| e design

diverse conoscenze e fa
che esse si trasformino in
luoghi arredati in grado di
meravigliare.

vhich
ansla o wonder-
inspiring furnished settings.

einten Kraften zum
elen  hervorragender
rgebnisse. Tekhne arbeitet
eng mit Auftraggebern
und Designern zusammen,
um die unterschiedlichen
Fahigkeiten zu biindeln:
Dabei entstehen
wirklich erstaunliche
Einrichtungsraume.

Ensemble, pour obtenir
d'excellents résultats.
Tekhne travaille
collectivement avec les
clients et les concepteurs
pour combiner des
connaissances différentes
et veiller a ce qu'elles
se transforment en des
lieux meublés capables
d'étonner.
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MULTIPLICITY

e

un “mondo a piu opzioni”, leggere o dive
per far vivere esperienze negli spazi: '-.k_______‘_____‘_._-_&
dense di significato. luoghi arredati da Tekhtve cambi

E' questo [limpegno di accolgono le persone ma “‘*—H____\_H\

Tekhne, che a Le Royal di anche le nuove tecnologie. aree ristorante et

Lussemburgo ha permesso '\:»-____H___

direalizzare : aree business asformare un pranzo o da un utilizzo “saprentesdis

cena in una esperienza colori e fantasie di tessuti,

aree young Nel mondo hig it dimensioni. Gli le sedute di Tekhne si
conta anche I menti Tekhne inseriscono con 3

In un mondo interconnesso, Le relazioni sc 2 aree dedicate alla raffinata qualita

il flusso delle informazioni umane e (g zione sono pensati

é continuo, e i luoghi ne devono pe aggiungere questo

r

4l
— e

.
:-"

2
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To furnish rooms diversely, Technology and sharing \
creating a multi-option are part of our lives = ESsensure m
world to foster meaningful for working, reading_.g nter here of choice.
experiences. This is entertainme

Tekhne's commitment, the g

which at Le Royz

Luxembourg ep accomm e Tekhne
firm tg technology, toq restaurant areas refined
P which e
__business arez: Transforming a__tunch™ use of te
= or _dinmer—into a multi- patterns.

In_——amn cohected Inahigh-tech
world, i ionffflows  relations are
unceasing peifineates too, and bui
= irofnents. allow for th

dimensional experience.
Tekhne restaurant
furnishings are designed——"""
ith-thisin mind. Therefore

J—
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Raume  auf vielféiltige.
Weise einrichten und
dabei eine ,Welt mit

verschiedenen  Optionen”

durchspielen, so dass
bedeutsame Erfahrungen
erlebbar werden. Das ist

der Einsatz von Tekhne. Im

Royal in Luxemburg hat
die Umsetzung folgender
lemente ermoglicht:

young areas

In einer vernetzten
Welt bricht der
Informationsfluss nie ab
und durchdringt jeden Ort.

-

Technﬁn und gemeinsame
Nutzungsmoglichkeiten
fir Arbeit, Lektlire und
Unterhaltung erfiillen die
R3ume. Deshalb sind in den
von Tekhne eingerichteten

R3umen nicht nur die
Menschen willkommen,
sondern auch neue

Technologien.
business areas

In  der Hightech-Welt
zahlt auch der High-
Touch. Beziehungen sind
zwischenmenschliche
Beziehungen, Geb3ude

missen sie ermoglichen. konzipiert. = Die  groRe
Tekhne konzipiert stilistische Vielfalt
Einrichtungen, die garantiert dabei maximale

zwischenmenschliche
Beziehungen an  Orten
fordern, an denen man sich
unterhalten, nachdenken
und Wissen austauschen
kann.

Auswahlmdglichkeiten.

rooms areas

food areas

Ein
Abendesse
mehrdimens
Erlebnis.  Genau
sind die Einrichtungen von
Tekhne fiir die Gastronomie




travaMer, ‘tl ot dialog
nt dans ré ir®et échanger
S COMNBAiS . te qualité
zones qui
utilisation
rs textiles

zones business

Dans le monde de la hautg
technolo pte auss a'restauration est c
high touch. ions pour atteindre ce ré
onde  sont les relations humaines C'est pour cette raiso
flux efiles batiments doivent le les styles sont diver
i re. Tekhne concoit assurant un maximu

bles qui favorisent liberté de choix.
ions humaines dans
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THE MAKEOVER IN NUMBERS

] M l"":
150 camere 150 rooms BOZimmerm—m o 150 chambres
10 suite 10 suites 10 Suiten 10 suites
comptoir bar 2 bar counters 2 Comptoir Bars 2 comptoirs bar
3 ristoranti 3 restaurants 3 Restaurants 3 restaurants
2 aree business 2 business areas 2 Business—Bereiche 2 zones business
1 area attesa 1 waiting area 1 Wartebereich 1 zone d'attente
area privé 1 VIP area 1 Privé-Bereich 1 zone privée
area internet 1 Internet area 1 Internet-Bereich 1 zone Internet
prodotti tekhne tekhne products die Tekhne Produkte les produits tekhne
# 126'Sédute per ristorante 126 dining chairs 126 Sitzmobel fiir _ 26 Téqesg asseoir
el rone/lounge/divani 565 armchairs/lounge Restaurants r r?ékaﬁfaﬁl.
|- ini chairs/sofas 565 Sessel/Sofas/Couches 65 fautenilsfsalens
1) s 65 Tische can EZ*JI ,»fff '
"5 ' g ' |

6 e |
e Tl
B — = Iyl

e J
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RESTAURANT CENTRAL

collection collection
Domus Domus
product product
518 519
collection

Focus

product

square table
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collection
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RESTAURANT TERRASSE

collection

Domus

product
018
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Focus

collection
product
square table
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RESTAURANT GROUP

collection
Domus

product
519

collection
Focus

product
square table
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PRIVAT AREA

collection collection
Pourparler Pourparler
product product
174 189

collection collection

Focus Focus

product product

square table consolle
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LOBBY AREA

collection collection
Border Border
product product
133 533

collection

Xing

product
square table
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YOUNG BUSINESS AREA

collection collection
Cape Cape
product product
801 802

collection

Cape

product
coffee table
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OLD BUSINESS AREA

collection
lounge

collection

Xing

product
round table
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TEA AREA

collection

Xing

product
square table
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MEETING AREA

collection collection
Project Project
product product
601 621
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ROOM

collection collection
Waves Waves
product product
219 209
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SUITE

collection
Waves

product
209
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-‘ABERDEEN

-‘ALESUND
‘ALMANCIL
‘AMMAN

-‘ANTWERP
‘AQABA
‘BAKU
‘BAGNEUX
‘BALEXERT
‘BOLZANO
‘BORDEAUX

‘BRATISLAVA

‘BRAZAVILLE
‘BUCAREST
‘BUDAPEST
‘BELFAST
-CHANIA
-CHESTER
CHICAGO
-COLUMBUS
‘DOWNEY
‘DUBLIN
‘DUNDEE
‘DOBLING
-EDINBURGH

-GENEVE
“HALLEIN
-HAMBURG

-HELSINKY
‘HOPE ISLAND

‘HYDERABAD
‘MOYVALLY

‘LUXEMBOURG

‘MOULINEAUX
"‘MONTREUX
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MARTINICA
YOKOHAMA
KIEV

LAS VEGAS
LINDAU
LONDON

LILLERHAMMER
VERTOU
MALTA

MELROSE

MIAMI

MILANO
MONTEGROTTO
TERME

MONTREUX
NICOSIA
NORWALK, CT
OsSLO

OLONNE SUR MAR
PARIS

PERTH
QATAR
RIYAD

SAINT-RAPHAEL
SOLDEN
WASHINGTON
WIEN

ZAGREB

LUXURY
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TEKHNE
& un marchio registrato.
Is a registered trademark

TEKHNE progetta tuttii suoi modelli e li protegge da riproduzioni con brevetti
depositati .
Tutti i diritti di riproduzione anche parziale dei disegni e delle illustrazioni sono
riservati in tutto il mondo.

TEKHNE designs all its models, which are patented to protect them against
copying.
All reproduction rights of all or parts of the designs and illustrations are
reserved throughout the whole world.

TEKHNE conferma che le note esplicative sui prodotti unitamente alle condizioni
generali di vendita sono stampate sul catalogo generale
e nella premessa del listino generale di vendita.

TEKHNE confirms that the explanatory notes reff.products and general sales

conditions are printed in our general catalogue and in the introduction of our
general sales price list.
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TEKHNE
strativi - Via Comunale del Rovere, 5 - 33048 San Giovanni al Natisone (UD) Italy
el +39 0432 746645 - Fax +39 0432 936701

tekhne@tekhne.it - www.tekhne.it
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